
 Christopher Fowler

Digital Marketer

Los Angeles, United States email@email.com

ProEle

Competent Digital Marketer with seven years of experience in SEO marketing, Google 

Adwords, and Instagram content building. Successfully increased organic revenue by 80% for 

an array of small and medium businesses in the food retail sector. Especially seasoned in 

eCommerce marketing and brand building. Currently completing a Master’s Degree In Marketing 

Management.
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Jacksonville

Digital Marketer at  NBT uodrisy 

Nv1eHtdres

Implemented numerous SEO-driven organic strategies per each 

product category which increases site visits by over 250% in the 

1rst P2 months.

• Planning and execution of SEO, SEM, social media, display 

advertising, and email marketing campaign strategies

• Creating, building and maintaining a social media presence

• Measuring and reporting on performance of all campaigns 

in relation to ROI and KPI

• Identifying trends, industry insights to allocate and 

optimize funds spent

• Brainstorm innovative growth strategies by collaborating 

with marketing, promotions and sales departments

• Drive content creation and copywriting activities

• Understand search analytics to advice content creators 

on various enhancement strategies for performance 

on Google, Instagram, Facebook, Twitter, Pinterest and 

company websites
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Marysville

Digital Marketer at  GHudHe Troav9astiHg 

5rodp

4roduced 3-5 YouTube videos per week all achieving a top P0 spot 

in trending ranking on social media

• Responsible for creating all content to be presented in 

blogs, posts, white papers, and digital brochures

• Responsible for planning storylines, content outline and 

content graphics

• Adapting content to reNect optimum alignment to 

algorithms to increase traf-c as well as search engine 

rankings

• Create plans to material inclusion regarding videos and 

infographics for the various s digital channels
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• Using analytics to evaluate end:to:end customer 

experience from multiple online channels, customer 

touchpoints, and social media platforms

• Optimizing user funnels and instrument:speci-c customer 

conversion points

• Investigating emerging technologies and digital marketing 

trends

• Overseeing PPC campaigns and monitor ROI scores from 

conversions received
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Sandy 3ills

Digital Marketer at  Npproa9h FitHess m1eHts

Created an email marketing strategy which increased recurring 

business by ·8% 1

• Using CRM applications to maximize online digital 

marketing opportunities

• Managing all social media accounts and ensure that 

content is standardized across all platforms

• Responsible for copywriting and ensuring all contentment 

is SEO optimized

• Responsible for scheduling posts across all social media 

platforms

• Approve all content before it is published

• Research new strategies of content creation to suit 

speci-c target audiences
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Cambridge

Jar1arv SHi1ersitn

MasterOs Degree iH 8HliHe MarketiHg MaHageyeHt

Course Curriculum7

Advertising and Promotion, Applied Technology for Managers, 

International Issues in Business, Marketing Research, Consumer 

Behavior
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CorHell SHi1ersitn

Ta9helor oq (9ieH9eU Bew Mevia Q GHterHet MarketiHg

Coursework7 Marketing Strategy and Planning, Marketing 

Information, Management and Research, Buyer Behavior 

Theory, Global Marketing.

� GPA7 8.89

� Extra Curricular7 Campus Marketing Society, Golf Club, 

Swimming
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