
KELLY MASON

BRAND AMBASSADOR

I N F O

ADDRESS

1515 Pacivc Ae,L osn Agl,C,nL 9A 

02U01L tgid,( Sdad,n

PHONE

45)17 -5)3m212

EMAIL

,@aiC.,@aiCFcs@

PLACE OF BIRTH

Sag Agdsgis

DRIVING LICENSE

urCC

NATIONALITY

A@,Ticag

L I N K S

wYidd,T

bsrwrI,

kgndalTa@

uac,IssW

hpadnaZZ

SgaZcpad

S K I L L S

’rI,Tagc,

wkNw

BTag(Banna(sT

kgHridie,fn A(escad,

yssdnrid, A@ZCizJ

MsIiCi8,

waZ kgHr,gc,T

uie,ndaTn

P R O F I L E

Spunky College Brand Ambassador with 3+ years’ experience on the university 

campus, creating awareness and promoting an energy drink range in fraternity 

houses, dorm rooms, and the university canteen. Conduct brand building 

exercises during weekends in clubs and pubs around the campus grounds. Also 

responsible for direct promotions at major university sports events. Well versed 

in the competition’s product features to give a comparative analysis between a 

competitor product and the representative brand. 
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Experimented with innovative awareness and engagement techniques (online 

and of)ine7 that increased sales of the )agship energy drink and limited edition 

products by 6%1 in 8R months.
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2educed.crnds@,T complaints by 0-1 in the 5rst 80 months with an automated 

response function on social media platforms.
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xBuilt3up a digital call list with more than 64- in)uential skin care and wellness 

industry contacts and associates.
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